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Page Setup Des:ign is a multi-discipli
graphic design and brand studio.

For 30 years we have partnered with leading
organisations to create and strengthen brands through
design, integrated marketing campaigns, and strategic
communication. Our approach ensures every project
is designed to achieve more than visual excellence.

We bring proven expertise across multiple sectors
and work with organisations of every scale.

BRAND STRATEGY CORPORATE
AND DEVELOPMENT COMMUNICATIONS

EXHIBITIONS WEBSITE
INSTALLATIONS AND DIGITAL
OFFICE FIT-0UT MATERIALS




THE An Al generated video was created to support and extend the core
creative campaign, designed to increase visitor engagement and drive
B O U |_ E V A R D additional footfall at The Boulevard during the peak Christmas trading
period. The content blended cinematic storytelling with targeted

seasonal messaging, strengthening the overall campaign presence
across digital platforms and in venue promotion.

OUTLET SHOPPING | NORTHERN IRELAND

This strategic use of Al enhanced audience reach and contributed to
The Boulevard achieving its strongest Christmas financial performance
to date, demonstrating how intelligent creative technology can deliver
measurable commercial impact alongside high quality brand storytelling.

(View the full Al video here)
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https://www.linkedin.com/posts/pagesetupdesign_late-night-christmas-shopping-with-style-activity-7406637834545254400-yJu4/?utm_source=share&utm_medium=member_desktop&rcm=ACoAABgEimAB9cbsN09fusXvYiJZyvBjpMT6R2w

bassetts pro bathrooms

bathrooms | heating | renewables by bassetts

For Bassetts, we brought the Pro
Bathroom collection to life with design
that matches the quality and style of
the range. From striking visuals to clean
layouts, the final brochure captures

the premium feel of the products while
showcasing functionality with flair.




pbassetts

bathrooms | heating | renewables

Dassetts

To launch Bassett’s first New Year sale, K ¥ bathrooms | heating | renewables
we developed a fully integrated nationwide
campaign spanning outdoor media, print G5 2 BIG BATHROOM

communications and in store creative, .
designed to maximise visibility capture
attention and convert seasonal demand

. . Y t sh :
into measurable retail performance. OUl NIEAESE SHOWIOOM

46 Lisburn Business Park,
Lisburn

The coordinated national rollout generated Featuring:
exceptional public engagement and delivered
more than 400 percent growth in footfall
across participating locations, demonstrating Serms & Gonditions apaly
the commercial power of strategically led Minimim Spende £560 Sxclicing KAL
creative and precision campaign delivery.
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pbassetts

bathrooms | heating | renewables

assetts

bathrooms | heating | renewables

BIG BATHROOM
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Your nearest showroom:

46 Lisburn Business Park, Lisburn

Featuring:

Settsonline.com




fresh, engaging design across a wide spectrum of
materials. From brochures and exhibitions to case
studies, infographics and staff profiles, we craft

DOdd Grou visuals that communicate the company’s expertise
p with clarity and impact.

. . Our ongoing partnership with Dodd Group delivers
| y 4

OUTSIDE*

INDEPENDENT
AND SUPPORTED
LIVING
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We designed and delivered
a striking exhibition stand
for Dodd Group, aligning
closely with their brand
values of collaboration,
commitment and care.
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Dodd Group ; =—I
Progerty Services i l

The design balances visual
impact with functionality,
incorporating welcoming
seating areas, clear
sightlines and space for
interaction.
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The result is a branded
environment that reflects
Dodd Group’s identity and
engages visitors.
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Building & Maintaining Standards

We partnered with Flynn
Construction to design and
deliver a sleek contemporary
website and supporting
communications campaign
for the Arc Apartments
remediation project,
establishing a clear confident
platform to communicate
progress strengthen
transparency and engage
residents stakeholders and
the wider community.
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It was our recommendation to re-position Ears as a
@ PLC, giving the brand instant credibility and regulatory

recognition setting them apart to create a clear

competitive advantage.
Following the rebrand, sales increased across all products,
new contracts were secured, and additional products
were developed to meet growing client demand. Our work
spanned a complete rebrand, a new website, tactical email
marketing campaigns, and advertising materials.

for better communication you need ears

‘ Page Setup Design delivers a rare combination of

creative approach and incredible design - we are
simply thrilled with the results and delighted to
recommend!

b Ty
'5'3,:,,n-‘*""m‘i'""‘“”"‘1 Working with Alan and his friendly team is
effortless - they have the business savvy
to quickly grasp concepts and turn out
exceptional visuals with very little revision
- and within the committed deadlines.
Fantastic quality, creation, speed,

and attention. Outstanding.

Dee-Barrett Davies
Chairperson Ears PLC, London



kaizen
kata

We built a bold new identity for Kaizen Kata,

a start-up focused on continuous quality improvement.
Our team created the full brand package, including logo,
guidelines, a responsive website, an animated digital
booklet, print collateral and promotional assets, giving
them a distinctive voice from day one.

Full colour logo

Black Logo

Logo Exclusion Zone

The exclusion zone is the height of the kaizen k',

kaizen
kata

Logo Minimum Size

e x 16mm high

Typography

Montserrat Regular
ABCDEFGHIIKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz
1234567890

Colour

Full Colour Logo Reversal

E kaizen
kata

White logo

kaizen
kata

Logo with strap-line

en used.

kaizen
kata

Montserrat ExtraBold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890




Page Setup Design was commissioned to design and produce a prestigious
84 page photographic museum exhibition book celebrating three decades
of environmental research and public engagement. Striking high quality
imagery and carefully balanced layouts create a clear engaging narrative
accessible to both specialist and public audiences.

The publication received exceptional feedback
from stakeholders and visitors, demonstrating the
power of refined editorial design to communicate
complex information with clarity authority

and emotional connection.
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GEDA

GENTRE FOR ENVIRONMENTAL
DATA & RECORDING

NATIONAL
MUSEUMS NI



]
Northern Ireland
Kidney Research Fund

Northern Ireland Kidney
Research Fund has
partnered with Page Setup
Design for more than three
years, trusting us to design
create and manage their
full social media presence
across all platforms.

Through strategically led
content creative storytelling
and consistent campaign
delivery, this partnership
generated more than
752,000 views in the last
financial period, significantly
expanding audience reach
strengthening public
awareness and supporting
continued engagement with
kidney research across
Northern Ireland.

/'{I_‘I“ Harthern ineland Kidney Research Fund

Morthern irelsnd
Kidrey Ressarch Fund

SUPPORT

#TeamNIKidney at the
Belfast City Marathon

LIMITED CHARITY PLACES AVAILABLE THROUGH NIKRF

For more information

GEMNERAL MARATHON & RELAY TEAM ENTRY
SOLD OUT ONLINE

r
Fesearch Fund.

Brieg Tamily @ Sngwanops in Lo, and help Support e changing kidngy
research acros and. We wowld love to see you there @

Snowdrop

Festival

Saturday 14 & Sunday 15 February '
1:08pen - 4:00pm

Billy ©ld Rectory
5 Cabrogh Read, Caaflecat,
5 s

All refreshment donations will

!
go to NI Kidney Research Fund v



Page Setup Design has worked with Slemish College

for a number of years, supporting the development

and delivery of integrated marketing campaigns that
strengthen the school’s regional profile. Our work has
helped increase visibility across the catchment area, build
connections with feeder primary schools and maintain
strong interest from prospective pupils and parents.

Using modern layouts, structured content
and clear, easy to read text, the materials
communicate key messages with clarity.
Purpose built photography, captured
specifically for the school, creates

a distinctive visual identity
and presents an authentic
view of school life.

Strategically, these
materials support the
generation of pupil interest,
strengthen brand perception
and help maintain consistent
application numbers year
wafter year.
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SLEMIS
COLLEGE

REVERENTIA INTELLECTIO VERITAS



SLEMIS
COLLEGE

REVERENTIA INTELLECTIO VERITAS

LEARNING TOGETHER FOR
INDIVIDUAL SUCCESS

R

SLEMISH
COLLEGE

TAKE THE
NEXT STEP
ATSLEMISH ¢
Information fer studerts

Aomsidering tramfas e
Slamiak Calage Far 6th, Foren

APPLICATIONS OPEN |
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B KBS
DEN

Welcome to the all new Foxes Den,
located on the Jubilee road,
Newtownards.

We have you covered from scones to traybakes,
breakfast to lunch.

We are also fully licensed.



THE BUCK’S HEAD

RESTAURANT + ROOMS

%

THE BUCKS HEAD

A LA CARTE MENU

kifish coke / warm fartar sax

Asion salad / pom

heBucksHead EaiDrinkSta,

FISH & FARM

Social | Larder | Deli
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1) KALUNA
THERAPIES

KALUMA

THERAPIES

O

KALUNA

WELLNESS



community
places

Peapl get and stay i in All voices have the opportunity to have their say and be
the PB process. heard on how public resosrces are spent.
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(ELEBRATION 0F
SHARED ACTION

Through shared experience and community action
the process. The final decisicn on how the rescurce is something real is produced which responds to local needs
allocated is always made by people in the community, iFvil asense of ion. You can see, sense,




THE

BOULEVARD

OUTLET SHOPPING | NORTHERN IRELAND

Expansion and
Development

HENRY BROTHERS
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DESIGN.

CONTACT
ALAN MCNALLY
alan@pagesetup.co.uk
07775 614419
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